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What/who originally influenced you to become a music director and sound designer?
I studied classical piano as a kid. My father is an acoustic architect who designs music related 
buildings. Music has always been around. I started my music career when I worked for music labels 
and learning to DJ on vinyl decks at home 10 years ago. Now producing music for fashion films & 
shows, doing music direction on projects are just an obvious extension of what I have been doing 
for quite a long time. 

Describe your personal music tastes.
Open minded indie flavours. I listen to all genres apart from EDM. There’s great stu! in every type 
of music. There’s bad stu! too. 

You live between Paris and London but which city allows you and your work to be most creative and why?
In Paris, I am always distracted by a friend, a café break or a jambon beurre sandwich. My social life 
is colourful there as I have many friends. In London, I live in a house with a garden in Queens Park. 
I feel like I am in the country side there. I manage to be more isolated and focus on creative work. I 
need solitary to work on music. I have my studio and can spend days and nights not seeing anyone. 
I love the balance of having both. But if I am out and about in London, it can get wild. 

Could you explain your creative work process?
Every sides of my job are very di!erent. For show music, I collaborate with the designer who shows 
me his inspirations. Using his visual briefs, I come up with music ideas. It needs to be an extension 
of the collection and music should bring a new dimension to the show. Once we have fine-tuned the 
tracks, I go back to my studio and start mixing the soundtrack to make it work on the catwalk. For film 
soundtracks, it’s an understanding of what the director or the brand wants to show by creating a mood 
for the video. For music direction on events or fashion campaigns, I tend to look for what’s up & coming 
and fresh in music. I like to unearth new talents. However, sometimes big pop names work better in 
certain circumstances. It all depends. For myself, I am working on creating a new love performance 
with Rosey Chan, a classical pianist. The show is called Carnet de Voyage. We revisit di!erent music 
styles and craft a 30 minutes performance. It’s a journey that takes you back and forth in time and 
places. It’s very exciting. Hopefully we will be ready for spring. 

You also dj under the name of ‘Misty Rabbit’. Please explain! Does this name have any particular reference 
to you or your personality?
My DJ name came from a very blurry place. Misty is a 50’s jazz theme written by pianist Erroll 
Garner. Rabbit reflects my refusal to eat them all along my childhood growing up in France and my 
a!ection to this cute animal regardless of its obvious stupidity. 

Along with your musical talents, you’re known for your great fashion sense. How would you describe style?
For me fashion is an extension of my musical taste: instinctive, eclectic and always evolving. 

BEGINNING HER MUSICAL CAREER LEARNING TO DJ ON VINYL DECKS AT HOME,  
MIMI XU HAS ESTABLISHED HERSELF AS BEING ONE OF THE MOST SOUGHT-AFTER  
MUSIC DIRECTORS IN FASHION, AS WELL AS PRODUCING WORKS FOR FILM SOUNDTRACKS, 
DESIGNER CAMPAIGNS AND SO MUCH MORE. MIMI’S UBER TALENTED WORKS HAVE 
ENABLED HER TO COLLABORATE WITH MANY OF THE INDUSTRY’S TOP NAMES, AND  
HER OUTSTANDING SENSE OF SELF-STYLE ISN’T TOO SHABBY EITHER…

You’ve been described as one of the most sought-after music directors in fashion. Have you always wanted to 
design soundtracks for fashion shows and if so, what is it about that particular work environment you love so 
much?
I really enjoy producing soundtracks for shows as it allows me to explore a more extended library 
of music and push my technical and communication skills to a new level each time. They are the 
positive sides of this job, even if it can get out of hand stressful. However, I would not say it’s my main 
goal in life. There are many other aspects of what I do that bring me more satisfying challenges. 
Programming fashion events has a more instinctive process that I like. Booking artists that are going 
to deliver a killer party is fun. Casting music talents for a campaigns or licensing music can be a 
playful headache. I admit: I love a challenge. 

You’ve recently produced the soundtracks to a number of SS14’ fashion shows including Yigal Azrouel and 
Topshop. Is it of somewhat importance to discuss with the designer/client the theme of the show beforehand?
This requires an in-depth understanding of the designer’s collection. I listen to the creative team 
first, grasp the concept of show and propose sound solutions to enhance the show experience to 
its best. 

Which fashion client has been your favourite to work with and for what reason?
I am very excited about Ostwald Helgason’s first show in NYC this season. I love working with them 
and think they are going to be huge.  It’s my third season with Emilia Wickstead. She gets better 
every season and we get on well. For the first time, I am working with David Koma who is also the 
new designer for Thierry Mugler. We have similar taste in music: dark, depressing, minimalistic and 
weird. So this could be interesting. 

In France, you publish a leading electronic music magazine called Trax. Explain how this di!ers from your 
directing and design work.
I bought into this iconic electronic music magazine 4 years ago. Trax has been around for more 
than 20 years. Publishing a niche magazine is a very nerdy and tough job. We have a young and 
passionate editorial team to run it on a daily basis. Also the electronic music scene is male dominant 
and really not a!ected by fashion. No one cares about what I wear when I dj at a techno party, which 
I don’t have time to do so much as more. I find that super refreshing when I get bored of frou frous 
and handbag talk. 


